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免 責 聲 明
Disclaimer

The above statements that pertain to future projections constitute the expectations, opinions, outlooks, or
predictions of our company and its affiliates based on information available at the time the statements
were made. Such statements may be affected by known and unknown risks and inherent uncertainties, the
existence or emergence of fact or factors that differ from the assumptions, suppositions, or judgments of
the Company, or other factors. Consequently, there may be significant discrepancies between actual results
pertaining to the Company's future earnings, management results, financial conditions, and other matters
as explicitly or implicitly referred to in the statements and the content of such statements.

The presentation is run exclusively for the purpose of providing information and not soliciting investments
or recommending the buying or selling of specific shares or products. Company makes no warranty
concerning the accuracy or completeness of the information and will not be liable for any damages arising
out of use of the Information thereof.

本報告內容係依現有資訊而做成，上述說明中的財務或相關資訊可能包含㇐些對本公司及其子公司未來前景的

說明，這些說明易受重大的風險和不確定性因素影響，致使最後結果與原先的說明迥異，故本公司特此聲明，

本報告中的內容，僅為資訊流通之目的而公佈，並非投資建議，本公司不對報告內容的正確性、完整性或任何

使用本報告內容所產生的損害負任何責任。



01

02

03

04

Agenda

Company Profile

Revenue by Product 

Operation Outlook

2025 Outlook



World Largest Disc Manufacturer  
(2323)

CMC Groups

Global Consumer Electronics Brand

Touch Panel  (3623)
Film & Entertainment

(6144)

Film Investment

Taiwan Largest 
Cinema Chain

Yang Ming Mt. 
Lohas Park

Japanese Life Style
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Revenue by Product
Since 2019, although the proportion of optical disc business has dropped from 
80% to 44%, that of electronic peripheral products has been strengthened to 
establish a diversified revenue structure.

5

Optical Disc

80%

Others

20%

2019

Optical Disc

44%

Others

10%

Accessories

46%

2024/Q3



Combining European, American and 
Japanese teams and software strategic 
partners, we launch innovative 
products that combine AI and fashion 
to strengthen market competitiveness.
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A number of blockbuster new products 
will be launched in 2025, opening a 
new chapter in revenue growth ！

"Verbatim" comes from the Latin word 
"verbatim", which symbolizes accuracy 
and reliability.
It has become a fashion brand favored 
in Europe, America and Japan.



2024 Q3 Consolidated I/S

Item 2024 Q1~Q3

Operating revenue 55.10

Gross profit 12.10

Gross margin 22.0%

Operating expenses (14.85)

Operating profit (loss) (2.75)

Non-op. income and expenses 6.94

Net income before tax 4.19

Net profit 3.97

Profit attributable to : 
Shareholders of the parent 4.10

EPS(NT$) 0.38

Unit：NT$ hundred million

Revenue grows steadily
The revenue from Q1 to Q3 of 2024 shows 
growth compared to 2023, with an optimistic 
outlook for Q4. 

Steady profits
The net profit attributable to the parent 
company for Q1 to Q3 of 2024 is NT$410 
million, with an EPS of NT$0.38.

Diversified layout shows 
transformation effect
"The Big One Evergrande" has a clear trend 
and consolidates its market leadership 
position.



2024Q3 Consolidated B/S summary

Item Amount Item Amount

Cash and cash equivalents 23.89 Short-term borrowings 16.40

Financial assets at fair value 87.25 Notes and trade payables 21.45

Trade receivables 13.79 Current portion of long-term 
borrowings 3.70

Inventories 30.80 Total current liabilities 45.88

Total current assets 163.78 Long-term borrowings 33.35

Financial assets at fair value-noncurrent 40.99 TOTAL LIABILITIES 82.61

Property , plant and equipment 34.53 Total Paid-in Capital 108.93

TOTAL EQUITY 186.77

TOTAL ASSETS 269.38 TOTAL LIABILITIES and EQUITY 269.38

Unit：NT$ hundred million

Cash and financial assets are NT$15.2 billion, and sufficient funds provide strong support for the 
group's transformation.
The net value per share is NT$16.83 and the debt ratio is 30%, which not only reflects the value of the 
company's assets, but also shows the company's strong capital structure.



Forward Thinking       Value Creation

• Promote strategic diversified investment

• Deepen brand business growth

• Steady profit growth

• Sufficient cash to support the group’s transformation
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2025 Outlook for the group


